


POS

For the majority of point of sale material and for poster formats standard sizes apply, but for any item not falling 
within this category, the logo should appear at a size of at least 20% of the width of the piece.

Clear space around the logo should be a minimum of half the height of the Trafficmaster Icon, with the logo 
appearing bottom right.

A3 Poster
Logo appears bottom right,
size and position as indicated.
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Minimum 20% width

A2 Poster
Logo appears bottom right,
size and position as indicated.

A1 Poster
Logo appears bottom right,
size and position as indicated.

Other formats
Flexible to suit design of piece. Minimum of 20% 
width, and always to appear bottom right.



DIRECT MAIL 

The general location of the logo within the direct marketing piece is to be determined by the communication 
objective and target audience. For example, prospect and customer communications will feature the logo on 
different elements of the mailing. In a prospecting piece, the logo would appear inside or towards the back of a 
pack as a sign off. For a customer piece, the logo would appear earlier in the communication.

General positioning of the logo can vary depending on shape and size of the piece itself, but will usually appear 
bottom right. It is recommended that the size of the logo is correlated to the specific size of the direct marketing 
piece, eg. the smaller logo sizes are more appropriate for use on postcards and small inserts. The larger 
applications are more appropriate on the larger sized, bespoke mail packs.





ADVERTISING

Due to variations in publication size, we need to adopt a more flexible approach to logo sizing. For most 
standard sizes like A4 and A5 follow the previous guidelines. However where sizes are irregular then it may be 
easier to adopt a maximum percentage of the Ad width to size the logo.

For a full page ad and smaller shaped ads: Maximum size 33% of width. Minimum size 25% width. For a half 
page, double page spread and other landscape ads: Maximum size 25% width. Minimum size 17% width. 

There can be no artificial holding device – the logo can only sit on the solid white panel. This can be used at 
varying depths, allowing it to be used when there is a lot of product copy. But must always appear at the bottom 
with a right hand curve. The curve should always be in proportion with the Trafficmaster logo and page size, to 
maintain consistency across all media.



DISPLAY MATERIAL 

When designing large scale displays and other materials, ( for instance, for exhibitions, road shows 
or corporate presentations), there are exceptions to the usual logo positioning guidelines that should 
be considered.

As a rule of thumb, if it is apparent that by placing the logo and strap line in the customary bottom right 
position it will be partially or totally obscured, either by people or other artefacts, we recommend 
re-positioning it where it can be seen.  





FLEECE



CLOTHING 

Because all logos and other markings are to be in embroidered form, the only logo format to be used is the 
2 colour ‘flat’ graphic, and not the ‘3D’ version.

On items coloured predominantly grey or green, use the reversed out version. On white items, (including an 
item such as an umbrella which will require screen printing) a standard 2 colour logo will be used.

POLO SHIRT

TRAFFICMASTER UMBRELLA

SHIRT JACKET

PROMO 
GIVEAWAY

T-SHIRT

TRAFFICMASTER TIE



LIVERY

Since we’re aiming to take ownership of our particular shade of green, and make it as eye-catching as possible, 
the ‘ 3D’ version should always be used on corporate livery. It should be used as large as possible for maximum 
impact, but always leaving sufficient space for our company message, and a full complement of contact details 
(ie web address and telephone number), together with our logo and its Intelligent Driving pay-off.

FORD TRANSIT VAN SIDE



FORD TRANSIT VAN REAR

SMART CAR SIDE



11

It has been a conscious decision by Trafficmaster that, in order 
to maintain its fresh modern look, its clarity and brightness, the 
Trafficmaster logo should always appear on a white background. 
Where possible the Trafficmaster logo should not appear on any 
other colour or tints of colours, even if they appear within the 
Trafficmaster palettes.

However there are some exceptions to the above. It may be necessary to use a specially 
created reversed out version to ensure legibility at all times, especially if used on a third 
party advertising piece i.e. Manufacturer’s Ad. This is equally important in both colour 
and mono work.



Unacceptable 
colour contrast.

Unacceptable complicated 
background content.

Acceptable contrast and background content.

Preference is to always use the 4 colour 
logo on white wherever possible.
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We have produced some standard size templates to aid in 
the process of producing Trafficmaster corporate pieces. 
These contain the four key elements: logo, imagery position, 
holding panel and keyline. These can be downloaded as a 
starting point to your communication pieces.

DL LANDSCAPE
DL LANDSCAPE ALTERNATIVE

DL PORTRAIT
A5 LANDSCAPE
A5 LANDSCAPE ALTERNATIVE

A5 PORTRAIT
210x210 SQUARE 
A4 LANDSCAPE
A4 PORTRAIT
A3 LANDSCAPE

DL ENVELOPE
C5 ENVELOPE
C4 ENVELOPE

Click below to download specific templates.

If you have any questions or queries on these brand guidelines please contact the 
Marketing Department on: +44 (0)1234 759393 or marketing@smartnav.co.uk



1 | Area for imagery 
for flat colour.

2 | Holding Panel and 
logo at appropriate size 
and proportions

4 | Holding panel can 
be used at varying 

depths. See page 38 
for example.

3 | Keyline

All Indesign templates contain front and centre spreads.



TRAFFICMASTER PLC
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